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[bookmark: worksheet-4]Worksheet 4
Worksheet 4 covers the second half of Module 3: Approaches. Your response is due via Brightspace by Monday, December 1st at 10am, but there’s a grace period until Thursday, November 4th at 10am. See the assignment online for details. 
The worksheet is open-book, meaning you are allowed to use handouts, the course website, my slides, your notes, recordings of class sessions, the library, and the internet to address the prompts.
Please cite your source materials, including any AI tools you use and all media you mention in your responses. See “Citing Your Sources” below for details.
[bookmark: format]Format
This open-book worksheet contains four prompts. You should respond to three of them. If you respond to all four, then we will mark the first three.
Each response is worth 33 points, plus a default bonus point, for a total of 100 points.
Some prompts ask you to create media. Please attach your audio, image, or video files to your response in Brightspace. Do not use YouTube, SoundCloud, Vimeo, Google Drive, or any other non-Brightspace platform to submit files.
[bookmark: the-four-prompts-select-three]The Four Prompts (Select Three)
Prompt 1. Identify a UVic program or community where you’d like to see change. Now, create a poster to appeal for that change. The poster should include text and images, and it should make three types of rhetorical appeals. Then use no more than 350 words, including terminology from the “Rhetoric and Persuasion” handout and “Media” and “Communication” modules, to: 1) identify the program or community to which you’re appealing, 2) describe the three types of rhetorical appeal(s) you’re making for change, 3) describe the problem motivating the change you wish to see, 4) identify who would be most affected by the change, and 5) explain what it would take for the program or community to actually make the change you’d like to see. Don’t forget to attach your poster to your response. You can use software to make it, or you can make it manually and then photograph or scan it.
YOUR RESPONSE: 



Prompt 2. Use an image to index or document a moment when a fictitious character in a TV show, web series, comic, or similar format helped you feel seen by media. Ideally, you take a screen grab or photograph of the moment, but you can find one online if need be. Then use no more than 350 words, including terminology from the “Representation and Intersectionality” handout and “Communication” and “Media” modules, to: 1) describe the image, 2) describe the moment you felt seen, 3) explain how the character helped you feel seen personally, 4) explain how the character helped you feel seen socially, 5) mention how frequently you feel seen by media in this way, and 6) share what you learned about representation, intersectionality, and power from this exercise. Don’t forget to attach your image so I can see it.
YOUR RESPONSE: 



Prompt 3. Identify an actual or virtual space that was designed to tell a story. Examples include museums, exhibits, escape rooms, amusement parks, video games, and even some stores, malls, and restaurants. Now, use photography, video, audio, or screen caps to document the space. Then use no more than 350 words, including terminology from the “Narrative” handout and “Communication” and “Media” modules, to: 1) identify the space, 2) describe it, 3) describe how it evokes, embeds, and/or enacts stories, 4) describe how it stages and prompts emergent storytelling, and 5) share what you learned about narrative and environmental storytelling from this exercise. Don’t forget to include some documentation of the space.
YOUR RESPONSE: 




Prompt 4. Select a fanwork that interests you. Types of fanwork include fanfiction, fanart, fanvids, fanzines, fanmusic, fandom podcasts, and podfic. Then use no more than 350 words, including terminology from the “Fandom” handout and “Communication” and “Media” modules, to: 1) describe the fanwork, 2) describe its fandom, 3) explain what makes it a participatory social activity, 4) explain what makes it transformative creative material, and 5) share what you learned about fandom, participatory culture, and transformative works from this exercise. Please include a URL for the fanwork or attach it to your submission.
YOUR RESPONSE: 
[bookmark: when-to-submit-it]
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